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HIRSCH ASSORTMENT

HIRSCH offers a logical and well-thought-out assortment which is proven in its suc-
cess. It contains classic as well as fashionable products. Specialities like the Nature
Line, No Allergy products, 100 m Water-Resistant products or products with the
HIRSCH developed Aloe Veera lining leather guarantee complete consumer satisfac-
tion. Over 12.000 specialist watch retailers worldwide trust HIRSCH.

The HIRSCH assortment is characterised by a clear product policy, logistic,
assortment and price structure as well as a high inventory turnover. It consists of

over 1,300 articles

over 50 colour variations,

over 45 different types of upper leather

over 7 different types of lining leather and

models from the HIRSCH specific Premium caoutchouc.

Moreover, HIRSCH offers an active “one off” hand-made special order service
for unique bracelet requirements.

pfHIRSCH




|| HIRSCH'

HIRSCH’
The bracelet since 1765 H .SC

WECOOME 7O T WORLD OF iicH

HIRSCH
DISPLAY SYSTEM

In the 50 years of the last century Hans Hirsch presented the first Display System
for bracelets to the specialised watch retailers.

Today we know that a store with a visible display unit will typically sell at least
80% more pieces than one without display. The new HIRSCH Sette Display will
produce the highest m*-turnover in the branch.

The HIRSCH bracelet system occupies less than 0.15 m? - less than 0.5% of the
available showroom space in the typical jeweller - but this will be the most profitable
0.15 m? in the entire store!

33cm

e —

HIRSCH
SETTE DISPLAY

Ny,
»
100 cm

The Sette System is interactive and consumers are able to preselect - this increases
turnover by 40% or more.

The HIRSCH Sette system has been proven above average - tests show increased

stock rotation. No other product in a typical jeweller has such high sales area
productivity like HIRSCH bracelet for watches.
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THE HIRSCH SETTE
SUCCESS SYSTEM

The tested and proven success of the HIRSCH Sette system guarantees an increase
in turnover, sales volume and average price for HIRSCH customers.
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The sales performance of over 40 test stores in 4 different countries were monitored
for a year after upgrading from the old Corniche to the new Sette system.

With sales volume increases of over 30% in sales volume and over 40% in
turnover, you should not miss this opportunity!

The elements of the HIRSCH Sette success system are

« the interactive Sette display,
the successfully proven master assortment,
customer oriented display solutions,
regular training by HIRSCH account manager and
IT supported logistics.

We are delighted to share more detailed information with you, to demonstrate how
successful this system can be for you!
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HIRSCH BENEFITS

Your benefits from the HIRSCH Sette System are

1) satisfied consumers,

2) consumers which become regular consumers,

3) increase in profit and turnover,

4) high stock rotation,

5) interactive Display

6) Regular visits by a dedicated HIRSCH expert and

7) User-friendly, profitable and aggravation-free watch bracelet business.

Take the advantage - 12.000 satisfied specialised watch retailers confirm the
success: Bracelets for watches are highly profitable.
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7 good reasons to start with the HIRSCH Sette System:

Tested product quality

Regular service

Well-thought-out and logical assortment

HIRSCH bracelet specialities like 100 m Water-Resistant, No Allergy and
HIRSCH Premium Caoutchouc

Interactive Display

Proven Success System

Increased profitability

HIRSCH Armbénder GmbH
HirschstraBe 5

9020 Klagenfurt am Worthersee
Tel.: +43 / (0) 463 / 3839 - 0
Fax: +43 / (0) 463 / 3839 - 211
contact@hirschag.com
www.hirschag.com
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